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	POSITION TITLE:
	Community Engagement Manager

	WORK UNIT:
	Communications

	RESPONSIBLE TO:
	General Manager, Communications

	LOCATION:
	Melbourne

	PURPOSE:
	As Community Engagement Manager, you will be responsible for increasing engagement in EA’s social media channels and member-only forum, EA Xchange. You will be required to devise a social media strategy to drive engagement and to set appropriate metrics, in line with the organisational strategy. You will act as a strategic advisor to the organisation on social media. 




The role 
Duties
Engineers Australia
Duties include but are not limited to:
· Acting as strategic communications advisor to the organisation on social media
· Devising and implementing principles of engagement for EA Xchange and all social media channels. 
· Creating a social media strategy to drive engagement
· Maintaining and updating a library of messages
· Developing an effective network in order to source interesting and relevant content, in addition to writing and editing content for social channels
· Writing and editing engaging content for social media channels
· Creating conversations and engagement experiences in social media communities
· Social media monitoring and engagement for all social media channels, including EA Xchange
· Reporting on metrics and devising tactics to increase engagement
· Content planning and scheduling
· Bringing ideas to the team to improve online engagement
· Curating and amplifying content from create digital and create print magazine on social media channels
· Reporting on performance of content using various tools


Work health and safety (WHS) obligations
As an employee of Engineers Australia, you must:
· Take reasonable care for your own health and safety in the workplace
· Take reasonable care that your acts or omissions do not adversely affect the health and safety of others in the workplace
· Cooperate with your employer about matters of health and safety
· Comply with any reasonable instruction and cooperate with Engineers Australia’s WHS policies and procedures
· Familiarise the broad meaning of ‘workplace’ in health and safety legislation and Engineers Australia WHS policies and procedures

Communication and relationships
· Marketing team (including Business Development, Business Growth and various Campaign Managers)
· The Office of the CEO
· A broad range of stakeholders from the Young Engineers membership community

Diversity and inclusion at Engineers Australia 
Engineers Australia is an equal opportunity employer and we embrace diversity. We are committed to building a team that represents a variety of backgrounds, perspectives, and skills. In turn are committed to creating a safe inclusive environment for all employees. 

Should you need any reasonable adjustments during this recruitment process, please email HR@engineersaustralia.org.au

Selection criteria
Essential
· Relevant degree along with solid and recent experience in the field of communications or publishing, particularly with a focus on social media
· Experience in building online communities
· Experience in managing social media and responding to negative commentary
· An ability to keep calm and strategise when commentary may be negative
· Experience in growing communities through engagement
· Ability to set engagement values and metrics 
· Demonstrable experience in sourcing interesting content from a broad range of stakeholders and amplifying this content to targeted audiences on social media
· Sound stakeholder liaison and negotiation skills 
· Ability to remain calm under pressure from argumentative discussions online and ability to come up with a plan to address immediately, even if relevant stakeholders are not available to advise



Desirable
· Experience in online crisis management and providing strategic communications advice to the executive team
· Experience in creating social media strategies
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ORGANISATIONAL VALUES el

AUSTRALIA

We are committed to delivering exceptional products, services and
experiences for our members and customers.

We do this by:

e caring about our members and customers, listening to them and seeking
to understand their needs

e helping our customers achieve their goals

e providing service excellence

e using our member’s funds prudently and in a sustainable way

We are at our best when we collaborate and use our collective expertise.

We do this by:

working inclusively as ‘One Team'’ to create a positive and enthusiastic culture
valuing everyone’s contribution, respecting the uniqueness of individuals
sharing information and ideas openly and broadly

encouraging and supporting others to do their best

We do this by:

staying informed in our ever changing world

being agile and adopting new and simpler ways of working
actively coaching, mentoring and encouraging creative thinking
accepting mistakes can happen and learning from them

We actively seek out ways to improve through adopting ideas from our colleagues,
I customers and the world around us.

We earn trust by being authentic and accountable.

We do this by:

doing the right thing, even when it is not easy

giving and expecting our best, always

keeping our promises, saying what we mean and doing as we say
communicating openly, honestly and respectfully, being mindful of impact










